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enterprise level web designs 
for companies with hundreds, 
thousands or millions of products



www.distiman.co

CUSTOM PHP platform
$30,000 investment

•	Privately owned corporation

•	Parent Company of 12 other Brands

•	Launched in early 2018

•	Roughly 30 Pages

•	Profiles of Parent and Brand Companies

•	No Product Information

•	No News Items

•	One Video “Company Overview”

•	RFQ / Contact Form

•	Links out to the 12 Company Sub-sites

•	Most of the 12 sub-sites are Poorly designed (same designer, 
one template used on most sites for quick cheap approach)

HOME PAGE:

•	Very old design / style

•	Not Mobile Friendly at All

•	Does not create a positive first impression

•	At foirst glance, hard to determine company’s product focus

•	Works only as a “readable” company profile

•	Links to Static profile / terms type pages

•	Credit card images with no e-commerce?

•	Links to Google+ which was shout down in 2018?

•	Social links not including Facebook?



www.distiman.co

CUSTOM PHP platform
$30,000 investment

INTERNAL PAGES:

•	No pictures

•	A lot of text

•	No useful product data

•	No downloads or links

•	Random Links to sub-sites

•	An unused link to articles

•	An unused link to news

 



www.distiman.co

DISTIMAN CONCEPT
ONE WESBITE TO RULE THEM ALL

The issue for Electro Technik Industries was not so much 

the parent company website, but all its sub-sites which 

were of equally poor design.

Most of the sub-sites consisted were designed by the 

same group and mainly consisted of 4-5 pages with a link 

to an old pdf catalog if on existed.  These type of sites 

would never rank properly on the search engines with such 

a complete lack of content.

The new plan was to treat the parent website as if it were 

a Master Distributor.  Place all product content within the 

parent site.  When when complete, share the data down to 

each sub-site.

End result is that ETI maintains product content in one 

common platform that populates all other sub-sites.  {ALL PRODUCT DATA
MAINTAINED ON 

PARENT SITE

DISTRIBUTED DOWN  
TO 13 SUB-SITES



www.distiman.co

DISTIMAN CONCEPT
PHASE 1: PARENT COMPANY / MASTER SITE

HOME PAGE

•	4 Banner Ads (one for each product category)

•	Overview view Video brought to prominent position

•	Company summaries listed prominently

•	Cage Codes below company listing

•	News Section aggregating news from all companies

•	Custom Applications section to demonstrate their 
focus extends well beyond standard products

•	Appropriate footer design for a large enterprise

•	At a glance, users understand the product focus of 
the parent company and all it’s sub-sites

	 TOP HALF OF HOME PAGE	 BOTTOM HALF OF HOME PAGE



www.distiman.co

DISTIMAN CONCEPT
PHASE 1: PARENT COMPANY / MASTER SITE

rich navigation

•	4 primary product categories 
   - Capacitors 
   - Resistors 
   - Microwave / RF 
   - Magnetics

•	Each category with their own image-driven menu 

•	84 overall categories

•	Each category menu with links to the company 
profiles of the supporting ETI Companies

	 CAPACITORS MENU	 RESISTORS MENU

	 MICROWAVE / RF MENU	 MAGNETICS MENU



www.distiman.co

DISTIMAN CONCEPT
PHASE 1: PARENT COMPANY / MASTER SITE

CATEGORY of product families:

•	Most Listings are by product family or series (so 
no transactions can be made at the category level 
other than to download series pdf)

•	Above table area is filled with well-targeted 
marketing message and supporting imagery

•	Right Side “Products” menu unique to each 
category provides quick links to other related  
sub-categories as well as related companies.

•	Products are sortable in the table



www.distiman.co

DISTIMAN CONCEPT
PHASE 1: PARENT COMPANY / MASTER SITE

CATEGORY of single products:

•	Some listings are of single individual products so the 
transaction button is enabled

•	This product line does not have detailed specs, 
only the selection table, so links to detailed product 
pages are disabled (and no pdf link is displayed).

•	Above table area is filled with well-targeted 
marketing message and supporting image

•	Right Side “Products” menu unique to each 
category to provide quick links to other related  
sub-categories as well as related companies.

•	Products are sortable in the table
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DISTIMAN CONCEPT
PHASE 1: PARENT COMPANY / MASTER SITE

product configurator page:

•	Show the manufacturer logo

•	Provide a product photo, product drawing and 
Performance Characteristics Chart

•	PDF Download

•	Short Description

•	Primary Characteristics

•	Some Features

•	Product Configurator

•	Add to RFQ cart action

Many of this company’s product require a configurator.  
This product would have close to 80,000 part numbers.  
Our configurator tool allows customer to build up a part 
number and submit it for quotation.
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DISTIMAN CONCEPT
PHASE 1: PARENT COMPANY / MASTER SITE

product family page:

•	Show the manufacturer logo

•	Provide a product photo, product drawing and 
Performance Characteristics Chart

•	PDF Download

•	Short Description

•	Primary Characteristics

•	Some Features

•	Product selection table

•	Add to RFQ cart actiopn
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DISTIMAN CONCEPT
PHASE 1: PARENT COMPANY / MASTER SITE

RFQ CART:

•	Users can add multiple parts from multiple 
manufacturers into one common RFQ cart

•	Submission is saved in the database and auto-
distributed to each manufacturer for processing



www.distiman.co

DISTIMAN CONCEPT
PHASE 1: PARENT COMPANY / MASTER SITE

Company Profiles

•	Company Profile

•	Larger Company Logo presented

•	Long-form text description

•	Right Hand menu unique to each company 
- address 
- phone 
- email 
- category links 
- links to reps & distributors 
- catalog link 
- ISO Cert 



www.distiman.co

DISTIMAN CONCEPT
PHASE 1: PARENT COMPANY / MASTER SITE

Many Ways to Contact

•	Channel Partner Map
•	8 Distributor Listings
•	Interactive Rep Office Map


